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Abstract

After 20 years of development, Chinese TV has been issued via the "seller's
economy” into the "buyer's economy” era .-TV program "shortage" has gone. TV
brand development of the market economy is the inevitable product of television
programs as a special commodity, It also followed the general rules of operation of
the market. Brand program is not just the foundation of station's survival, also the
weapon to win in the competition,

Brand building program is a long and difficult process. Pioneer is difficult, but
preserving is more difficult. In any operation there is a product life cycle, television
programs also included. In the input phase, production is relatively crude, a relatively
low profile and do not have much influence in society; The quality of programs is
being improved continuously in the growing, along with programs to enhance
visibility, probably appear a few standout brand programs; In mature, the programs
quality stable and style stereotypes. As the program itself accepted by the majority of
the target audience, ratings remain high but growth has slowed; in the period of
recession, due to a large number of similar programs follow-up program and
"homogenization” is serious and can not meet the ever-changing needs of the
audience, at last the ratings continued to decline.

TV managers and innovative are ways the wise seeing wisdom. Based brand
personality, constantly packing and maintain originality; through image packaging,
cyclical program to promote and social activities, language slogans started, the theme
song and presenters, and name, goods subscript. Let artistic style brand as a
permanent impression on the hearts of the audience. However, programs innovative
should be based on brand development cycle in the effective investment programs,

Most scholars today's domestic brands of a single word packaging art program
planning over look the overall coordination and television programs, television
programs is not just to create brand packaging art. The program also includes
personalized, diversified channels for publicity, special programs put in the time and

other factors.
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Brand research programs in order to be able to have a better understanding, 1
visited Hunan Satellite Television, the educational television station in Hunan.
Changsha several other radio and television stations also interviewed numerous
television scholars’ part of the family and field evalvation programs brands,
marketing television programs to collect information on the current status and trends,
TV programs, as well as some innovative strategies ratings figures and literature to
support its thesis writing work.

TV research, the authors regard as television products, structured brand, Brand
major rescarch program operational status, in every cycle analysis program and the
specific problems faced by operational tactics. The main innovation is to use:
Marketing positioning, image recognition, brand extension strategy with a special
television program schedule TV program ratings and the degree to appreciate the

effect of television programs Brand Marketing Theory to do a comprehensive study.

’ Key words: Brand Lifecycle  Program innovation
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i SRAE 2000 £ TTHIEHN

2.2 HERMYNRENE—ERTBIEHER

ALY B IFME R R IG5 A A S Y B BRI
HATVEE, LEANTRRRBRAT RN, B E N EEEANFE,
BIAt M B AEFAE. WERWLE., I ERASHENERIY B ME5F

CESH-IEFE  (ERETHE UMTRBMEE (RKENK] 200243 A
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RXBTRFH 283

Bi. Mo FXTH WAITHRRAFRE SR, TUHRHAYN
Hr#t &%

“RBLR” f1 “TAHEE” BEUTEENERSEHEY BREFHE
A, “RRR” ZWEERLNE, RRBWAETSSFE, W “AA
WER” RFEWRHE, RS EHIREEE.

2.2.1 EMEFGEHER

FEAN BT BTN ITASEYERMERE. WAKE. AAHIIEE
FRA, AMRANARRBRTAEXTERNMNZANGEESERAELBRUE I
KA. BREERUBIENY B HEMEMURZAREAFHER, BRX
HRETAR R EEESERT HIFHRE.

1995 ERWA TGO, 1996 ERUERHENAFTREL, FFE AC
RARBATEARE. ZEHREARGEEHEAT BRI R AER T EZ R0
B S B R (R B A .

B R BHEE B RET 280 AR R ERMEREAR. £X
REREFMEETE, WiTSBNEMEREES. SR RRMEEIE
R—AXBAE. EURBRMNHE, 5VEHAS, WEBHHNBE. &%
MFHWHZHAR, FUNEARRRIIRELTLE, BREXEVERE
% Rl — B B TR R MREART H P E. mEERBIEX
¥R, wTUABUE M RS E AT RE. SR SN TR Mt
fa, REBRBEAELA, BH—MRUERENRE. REREEIER
HEMTEEBE:

DL — i B ARE E— B AR (EXER) S (B ER)
EENEN, BRELNEIE, RBGEHNBAKREE—FERAREN
TLARELZE, B AATITP 8 AR B AR 2

2) B OY L 4 E B BN CE 2 —1 B A B A BUEZE R R
AR B AR, REMEE, BAFE. EOMARZEY HHT
MREFN.

BER:ARENBEA, WELE W EHREEMERNL S AL
MBS, — A RRERERBRALTREELILK, FIEERRETE—K. —
KA BHIZNAR B KB R TAREEE S, Uash—MeRBt, &
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BB TREH 260X

Bl at B A 8 arpb, —EET 8 e HERLLCR TR, AREN
&R LR M5 8 (R EH) RBEIE, BRTEEAMERENER.
Bk RREZ—EMBA, WAME—WEHNEMER, RBRETEARN
WHHIRHH L

DEFR RVAMUKREEE LRI A —FEMLER, TEH RS
HORFINEAS, LWARYAE, —AEFANUNERRENLE.
PIRPRIET R —F AR R B AZEHOUARE 5HP—AHERETH
MERBUARMZ L A—HEUEIRAXSHEBAHE S HRRT. EEER
BRI AT B BB B

H5 BMEREETREARLERER, WENRERE TR EH
HARNAEE Y, Fl:

R—WE BREERRMRLE. R HRER

R—FH FRHW BB, FAREHN B Mg

KB FRHAERAR R Fl—HBR&MUERR, AR B R
BRI . '

Rl EHAANE RS MERE. F—ESbXERIER—
HEREMERGEN. A—EReEdR5FFRAF PR .

Fln: AW HEERENHESMBIEH, FHRMEHS 3, B WEEEER
FEMFERSNBRED, FHORMEN 0.4 PAKMBEFLEERAWEER
FTBWE, R AYHFESE R BETIREN 4, B+ B Fra g Kot
BEFEAEMENE 0.1, it B WHMNMENTMEREXTF ANH. FHR
FEGHREIR P B R—FI0. BIRMTH, HAEErsmm.

PR A ER N ZARE RN —FIRE P AR AT TR T
RUMGE RN ERREEAT. SERBMEAER Y BUREFZASETER
RENEEFE. SHALRENSARR0NBEAT TR ELIE, #
CIE R BB B RLH 5SS RS RN X ERE. EEREHNYE
PP 1 R H A BT o L IAA B 50%Z 60%. & HELHL & F0) 2 7 o dun b
EREBEMAERAEHLFN—AEELFN EBRET 40 ZRBTRMEA
AT

R BERREN AR, AERER LR, REEEELH—KED.
BHEETERHEERERDHEN. ELFBRARTR. BRIEHAKREN4
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RRETRFH - ER X

MEHR BB R, ENKIIAEL BIXERTA A RIRARS ZRMERY
EHiHERARNES RN AT, AT EAEAS AN RER LI RN
it AR AR | AT B

2.2.2 PABEERERR

—. REBREIH

“WAHREAE” EENFAREEH (Appreciation Index FIFK AI) £
T B B B BIF 5P B — SRR R RN TR Rl &
HIAEZNESERTHNEAAEF. EE5VEMNHE. BKEEZEXRTLUL
BARSE, AREUPTEH: B—PREEUYHREREHEBERRF.

FHRTMBRATFHREERAENBRE 2 —. HRRMRBESHPLTF
20004F 3 A 20 H—6 A 20 HE2RE 27 M KPEITHRT T — KKK BERARE.
ESONMEUMSHSHAEE. FEEE, FE5 K%, ERFTH—HHRI.
WENSEERMTHREYE XL HEESKRMEAFFELTENEmM
KRRBEKTFES 5% L. Tt FEEEN H REEKEREMARS
FEEARIEWEUTANEERE, TEAEL. 2F%, g2EHETD,
HEESKMRRFTEENHRXER,

EEWE, AR ELH8RN, EnAEER, 8FK, EEAEHEN
mLRREN, UUKERREEEFEL2EH. BXYWEEG RNE—HE
MZ B AT BTE WA K BB E S HRB R ERERE Hix e B4t
T—HHOREN: RAKMETRERR, HEKRMHARE, TARFZAN
PR R, XHHEHBNZESEYE.

=, WERERETFERYHRBLREX

D BEFEIHRENS, FRESLLMERERER.

HMESFFUBEANRN, EmbERS “TigAp” BANESH
e n B R R R AL BT — R P AR AT B R AN T . KB IREO
FRUT NG REEERINNTE, Mi1xWEOFENERE. Bl
fl. WERRBMFEFESTES. X5, EHERR - SHRTL Y%
BB B BB E Y B2 A RIS YRR ENER “I &7 #E
H.

ITEEMTHREREMEBNENEE, —SEUHRBNYTEET4E
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O TRFM AR

2 G HE T WAL R E B R T LUE R L.

2) L e bR SR H A AH M R B RS BUER A
PEMAEEYE, MTH#HA REEA LR EEUE.

R IR A 5 A H AR EIE M A B UG A T #F WA &
KAFERT RN, RFZREEMUARNE D, BAVERERN
R, HmELERRKKKRFT R —BAT. RERLEWBERT
RAKEHUZTUERAE. AFFEMELA0FEY B PRI T RAE
. fmfE. Wk, BMRRFRER ZHRAZLMRYNTEP. HEF
KR RERIE AL ZRE T B CRSCLINEE. BB F IR, BAREA
PN 3

AEERTURRXF B RS, HBElHEEENRHEN—REN
“AULEE, MR, FIFRAT AR S KARMIG S — AR AL 3L
BRI T £ BE N E .

3) WERERGHERMRK, EPRENBELER.

AFTAR, BRYWERBMSESIFHT G, RHIERRE" K8E
AU RAHT RN R ERRERMKE, CERAERE—F, WA
B2 R A% A9 B BT AK H R EE T AR & B9 B AT IR ARAE
UAAEBREFHIYHEFHENBEREER.
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R B TR E 03

F3E BAPEHEARMERTAR

BUWEREARAY, ZEEVENINES. BHEY. E5R%E
B BIEA T B RAENB. BTHYERIREY, AT EREEN,
MUREMMERE %, RSSO B RFERE, R Bk
B, AMMEERRITT RIFMER.

HATERHEHERFSERN, MEEMN. 4k, B, STEWE
REEMER, REARUAEREZFIN, FMUEITEXANEET
TR RN RAETLRE B8, ¥ RKHE . YAEWARAPINNRAESY
B BEMTTHITRLAFTDH, FFBE RN EERAMN R B LLE L
THHRE, SFRUANEAIBRETERTHRES.

EVAESH, RB—ERZRR, U ESNERBEH LR,

3.1 5 E M E (KR

M EMMEIR, ERMAMBEHNNTE. XESEFRERAD ERH
FFERTERAR: “RIREOIRRLBAEIRBIMES, ERETEHEER B4
LAHNGEBREAERL, BRI BHETH”. BRSREAIEMEEN
A EZROCEPHRE—MESHLE. ANAREMSTEERIINS
W REMEFHAR. BARERHESR—#, FEHRRNEEER—F.
MY REA R A T LR AT EF B, AT S SR RIT.
BAEA— I EARRRHEEREANTE, XRMEEMENR. B
o B Lo B B S 0B T B M TR 1 5 R S R S B
311 HEBRTHEMEN

3B Hi(Al Rise)7E 20 42 70 (18 5 S (Positioning Y S, E4LE 7=
MEHREOPH—MIE, EXFUERTRES, MEEHZOE L4
BRIALAL. EX—ER S BIEE PR, A AT CUER i AR R F AL

BT BN e M, By — NS HBRRAE XN RES
ML BBRER, KELERAFENEUGEEZROPER— MR E. B
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RO LRFH L83

itk L, AT SR RN, DR T AR SIS, EU—F
BABENREHENDREZ AN OERERE,

e ER G IR, B W RERRRSEEEAITE. TihkEs
ZR, EMARTUSH U RBETHERPRFACHNE. ELE—F
ERBEFR, RS PRUABSHERA, MEUFRAEE. EXAE
&P, BRIFZHZACEFEK.

WAREBUSHBREFERANERYE, SZRERE, FORER
B 2T R TR, SRS SR R R E . TE—ME,
REEH HRAT, BOAWAL, EEMAUNHEREREMENAZ. B0
B AMRFXFE) ERRFURTEE, ZFHEEGHEPEKE. ZHRE
—AMEGHTERBERROTE, Y2HMRERNRA AR, FEWANMN
FRBIRENSLIRE, BRFN LR,

WAFEM AFHH B A SRR A SRR TR USRI RARITR 2 5
VA HRLEE B CHERN SR E AR K BARAME, FFE MBS
1, ATRERBIZRINT, FRFAWBRMERNT.

E AL B B b B R Qg SR — R R R ME, B —EWTaRE,
P — B AR EA K BRI, RE T HAERNOER MR X
T ERARTHEF P, — MMM RAEL R . FiHgaA. R
RS E, AHEERAZOAY ECHAME. RERREM, i
KK, ARME—RIHE.

3.1.2 mifl@MERNEY

RALAMEM R MBI — A, WTUMNZA. e, WH. Hil.
BAERMARETEE. BUARETNZAA LT HREICES T H,
MR Bk, #30. du. 3db. 25BN, BEEE. OB, TASHE
Ehr. EUREL, MEEMLAFEMMLDETIR, WFHE. 85, 4F.
Bt 28, RE. BHEE. EVERULEZRRB BN RSETE, 6F
THIAR, Ak, EFA BRES. K. FREHERRMSER
BHEd. LRERENEETENMBISIES MM EHSMER. BEREN
R FR— AU MES. F—aRaE 2 S A ZOME.
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BXBETRETLE MR

—AMERMERARENFELGEMER, PRI FRINZREA.
AAFRHANREER S, BRRKMRMELER . FRT BRI ELR
Bl B RRRE ML, ©

RUMEENNSZR 3R (H3-1

F—:

BII—NMERMBHER

F: l
EOFARBESER S

B=%
briic 3R SRRl VA

FL:
TR R R e R iR A

BHS:

A 4

BB

— BA—TMEANSHER

ERGENFUNSERRE T AKX LGP AR EE, X
LERERART ENAEOHAUERERS. EREEAT, 2BREA—X
AR PR, I GHARHAY 5 (FBEZ4), (RAERM).
URSFERDY 5 (RFIE), FRIMMERTEN ERME. SBABTR
REAFARMBRE>HEH, W (FiE) & (HE), FHIEUZE. RREH

® R - KB - 98%: (SARMERY, % (HLiFe) 2004 2 10 A
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BETRFETL AT

fEE |, ENEATRT—RHEN, REFRMTERES 26, E£H
ARBTHRUES G, KIBERERER BB FRIESHFAER—41 2
M RET .

ERadRESRAEEN— M EEEZR AL G AL,
EBAY, —REERBRAEEFHMREASRBER, UMEZREREHH
6] LG T FT e R R B —a R EENEN. BTHRE
W, FIEXMMBEFHENPENLENFENSRER, LT HRZARBERK
MERIFEN, MEBBANZREH, UEREACHIREMRT
WEGESRERRE. WA T HMSRARAY, A EORRES T ER
AN, EERRNSHOMER TR REEK, BSITRELMbXEGME
MR EHETE. A, SRAMETRAELTT, CFSETRZELM
KANZAh. M BEEEM BN SHFRE, DRARBLEEROZTARE. 4R,
BT AR, BRAMNESETERNBELSHET.

I RaFEENREERA

mMEREZAAA N REEXANSRANREBEH, BN %
RAE—SHLS. SNERSHUSKRN I RER SE B BUF M
EXES: ZERARFRANE), chBREUIRER—12REENE
eVl MR IFR, FIEZAEEEN. BN, BT S BB, R
PUBRGEERTTRER L, R TBEABUENTRE S, IKRERRD.
IR RN BERE— B RB TURENERKSE, R
THEENNE. SHEREL AN FEEFENRERE, RESAFEE
ERHEE. WENAE.

XEMATREEREANAMERT —HIAAS B RS & R
UWHEHMES . ATEIHTFENERRD, BUNALFAZELSZANEN
MAEFEHANZL. BENXRBRS G, FRRBRSEFENREEHIRE.
AR ERT K =FAR, 0GR BB AR (brand performance associations)s &
JE T % ¥ 46 (brand imagery associations)F1 7 %% P4 .00 ) B A8 (insight associations)fF
MBEMBAHZ=MER, BRHERBREFEETAETHEEERNE
Bo. ATEVHARWOUGEMELS, BRTSER. BLUSHERARX UM
A RFEFNENR B, ELAYE RN BRAROMNE. BBER. ALUAR
ERRREAFTEHEREZN, XA NSEEMELE —ENHZE, B



KB T RFF 83

REMNSEZLOMESSHE. EZARE, mMEENMERLEHETER,
tERYHE, REREEREAZT HMAEMMERME. B, BERR, 248%
B, NTBESRA. HUAMERSX=FNHEFESBEX=255
B E RIAB LT i B A M B L LT e —.

=, EBEAGmSEMEA TR

HARReE AR, BRZA. B W50 mE#T
%18,

1) B FH:AWHERANEN. REREMH—HEEFR. ENER
HERMASR, BAXFBHFSEA—MHRE.

2) BHEATE:FE BB AR LR EREM BRI RL, #
X—@ErTLUERHEZ 0AE. BT 19994 7 B 1 i (RFHH) (RE
(HEGRFREY YA DR EPEARRFHEERAMIN T, X5E
PR BER XK. (RFRT) HERSATER 15-25 FH¥4ER
2535 gk AL. BHERNVWEBEREARN, AFLEXERBINES,
HEEEFRERHN MERNTAE ERAZEER. EREFHER. SEAE
A LB T ERmENREFE AN HER. REARHE —SETHHA
CRAFERSME, BLFLELREHETEHRMEN. MITRAH#HERK
ERZIMAZRSEER, WEEABEELTEE T S8 ehl.

3) BRTEAE A —FEMLFTANFREE, “FRME L B RE
ARMBFRMEEL L. “REREEZOBENRA, BREANERTY
REASEBTENTENEENER. SERNENFETEN, BaTEHF
AR, ERE. i, ZRSHENERER, THEFER, R
ARENEEURTHER. RKE. HREHRMAR. USP L AEITEK
A

4) W& RS Bl A T B AL S — R R R . P
AR EFEZRNRR—FRE.

5) LR E: XA NBRRABREME, BEXH EHEEER, MU
AR & S Bk SRR, ERTLMERRMESRERD.

VU, JERA R i e R iR 5

mUEAIRA BB E R EEA B SRR E ez L—
XL IXTRHFR A BPD 1H A (BPD £ Brand, Positioning, Distinguish K148 5),
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ROETRFHL AR

RABEERZASERRBE KRG CETRATEHN, £L&+bF
KEMBOEERENTH. TR EMMERMEFT, ERAFRNE
ARG, BEERENRS. Wi, FE. HE. THSAEHTES. 2004
F£H5R, LgHiEEE—NMME (Channel Young)ffi— R B+ A7 %
HREKARIEATE—FH. “BE+EEHAHERIIBRRATERRT Young K
SER—VIKETHRE, B—EATHHFI—RBEERT CENBEIER,
KEZHRZTHRERSY, REREHTHEESTH, HERMIJERE
TR, BAPWE%RELAN..... At EETH2ELX 40 ENMNFENUEESR
HER, BYPBUTEEI—TERAR. HNHSERS. ZAX—5E
AERNHI, LRAABRAUE, EHHEXEMIEPRTF MM
EH. BREMERRA, FENKMEELERNRIEXEH, HEEHFZ
RISSIE, R op T A A O P g e P AT

f. B iSM et

Fi#(Keller K LYAKREMERERBEHARGRZAE”, “EfkiR
HRMEL AREENIIE. AR ME, KELER—FSMORERDR, HE
FAVUL PR CXRRERE, LT -AERAREPEE, ERRAEAE
EMEH. UMK ERRBAEREZARREEFT I X RiEEERIZ,
PUAR X — B XS Z AP T HESR BN R, SURNAMEEER
i SRR — AT E R REREER.

fEABRBERARHEAASEMERNES, BRAMEASDBRMEE
“HamiteEFREHERMARERES”, CERHEREMBLUERR, BA
RMMRERNEAE ERER, FRBTHBESRTHERME.

AL MER B LR — AR RIER, BAEEREMZ AR
BUMRAERE. AR-EwiAAREMERANEE-Ei. 880, fig. &
B AE, OxXxf iR IR A 2B, RN R
ZEARL—BYAE> MRS HARELESLRBRME. BB TH
BEANMEMEFRTR, U EFEZALEMHALERE, A% £E

® Keller, K. L, “Conceptualizing, measuring, and managing customer-based brand equity, ”
Journal of Marketing Research Vol, 57, Januvary, C 1993) pp.1-22.

®  Jennifer, L. Aaker “Dimensions of Brand Personality, * Journal of Marketing Research. VO 1. 24,
August
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B TRFH AR

RIS
3.2 HHRMERERAMR

RENHERAFESA LT HNELNEE, VREASHEENEN
kS, B LMERDEYENBRNURTIZRMER . BREHEUR
MERRT-NERARES, “BENECNEHEELEES, BENRE
MZRBIEEE, MRk, BIEREE ., HEXEATRNSBEHERNGE
. ”

.21 HHERKIRIRELZ

BRTAERRIHESLT CIS (Corporate  Identity  System)MViRFI &
gibkng, FTEQETAEARBTBESRNRE. ﬁﬁlﬂ%ﬂ%@ﬁﬁ?’lﬁﬁ 1R,
=EMBHER, BB HREN=AKA.

— BERFIEZL K (Mind Identity System B #R MIS)

BZRARZRETENGFENE. BNs. 2E88NEE4R, 8
BWHNRE. KRB, E6. MEFAE. ELETEHHBMEAR,
BERANRERES, REMAHEERRARARES. PREBEFE—EVEH
RS B ) f P2 Ryt AR OCER, FERGUHT, WA AR ER, TRR
7, R RAPKE R, BEMERA—EEANMREHNYBRYENES.
RE DY TFREFALET, QIEH AU EZEK, 5IFEL2EFEXNFEH X
b, RS RAITREEE. EAETL, WERRMEHNENE
BT, BIHREMELHWERS, RELEYWEHMEAR.

=, 7R R Z R 5 (Behavior Identity System {5/ #% BIS)

ITARINRZUBSHINRAAZERA RSN, AUERMOARERN
OB ARFITAH. HABERL—ETZHROETEERE, ARTHEA
RV FIT ARMEET R, W ERRKS. REEHEE. £P LRBIM &
TR EHIR A ST A B e B R B O, 3 EE KA B
FRARARRNE XM EENL HES).

(R—EHY BPRBMAELNAENE, ABFUBEIRARFEHERT
HE=FHEBEANT SIS, BEREMNFKEFRESHE. M 200051
H21 HEILES, HBATT 80 LHEBR, 81D TR—EHEE XXX R,
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RERBTRFH ¥R

MEEKEHEREE, ANRAZIIBEERT, AEITHm3IEE, A
T BRE, WNEEBAL, (A—E%K) LSS EBBIZANBLER R, &
SRV HBENRAN, RREETEIMTESE. 2V 3 BEXKIES
H—&¥ KT ammEmh, KANEENMRELHSTEENTERARIL,
HF B — 2 5OIREEMOMAELEF. Bh. BRIRITT —F480 (R
SMIERAZHRGY MLSH, ABEEZEkR (RA—EHK) MRidH, Mg
BEMNEY, GESEMKAYE, HMEl VCD —%, ibiF S MABICET (R
—HE MEH, AEMBENHELHRER. JRROHNTAREN (F—
B HRT 2002 EERUEHEERE. BURHAFE—HRAER. 2002
FEHHELL 2020 FALH T —ERME BRI, MEEN SRR NAEE
BHET 4540 XM

= WA IR H R i (Visual Identity System fEi#f VIS)

SREZIEEREY, BEASETRERREY, BRERS. Bl
PSR RS ZATER IR, EEREIUERFOERLIMA. M
BHEAONE R ARRE— N EEEMARTSHIE R—UI0RUEA BN
ERFEOUNEEELT S BENEME, BAGRAESLR. #wiR. Ak,
Kt hRE. %, B8, XFUREEFEBMIEOHBIRERBIk. @

1) LOGO (¥ Hir%)

LOGO EMERH ERPRNARZ, HIMEREN. EMERS)
FERERTEZNESHE, MARK—FERERITEZENEL. FRE
BESF—MFREEE, REBRMNBERMLSBEELTH —H. AUTEN
LOGO ¥l H RSB F R BBTS, BEELENESEEN
RAHEMERE, 2WAEZMAEREAN”, EPERT LM B AIEREE
. I CREAEY MRS RIFRER LBRALCE, (RERE)Y HWHE
BRER—A BB BTN EF R e”, B33 B4R K entertainment {155 F
. XMREHRR LOGO & XY, FRITHKEYBAKRAREEREAZ
H—. By—#&, mMARRESE. —HTR, ALBERSHNR. XMREE
HEPELAE, B—RETHE T ABEERER4ER; Eh B i
P LR E S, EHRL (RAREY Mae M, EEEYL—K.
MEFNE N7 o BB TR MMEB] (GREHIAD.

®HEE (AMERRFETHRE. BESEKY PR HLRNEHT
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BB TRFH e

2) Bk

WHRIERBAAEY B AR, % LT AR S A 2 A R £ A,
¥ HIRBE MR O E RS, — K ER 3-5 BR. ERRITESR
5% H R A&, Rl L AH fa, EMRAMER RS FRFNEIZH

FIHEE B U T 5E 1R LRSI (R FBERY A, RiEE Y EP AR
R, BXZEMEE, EHUE. BURGYESERNE, EELtSEn
—HKELEXRTHERE, — Mot X LN —ETE“H AR FRE WS TS
i3k, iIEAFERBMNER. EMFAMAERENERAE, ARVYRFE
KfE—i8, X (RFE) ERAFRIEECHYESM T THIDS.

3) HWEHEKE

HEERWHRE. HE. WHEME S BTN A EBERNRE.
ERAFRBHEERZBENNSR, WEEHERERER T BaipH
FEIhRE, BATEMYWERFAYER LMESEHA. SR MUMLNESE
ARETRLMEHRFHAGE, DRENE (EAHR) W E NN EEER
B, KAEEWR, FETRH, £S5ASE0N, XNAeIhZ MNEEE,
BREMITEEEENS R, WREFLMNEANEYES, EMERLE
PETTHRZNS. (AR EROEABENEEBT. “AFELRIE. ~

322 EUBBEREHNEESE

RUTH TR, X2 Y, H2alWEFLRBRHLR. A
EEMNBUTEMEAEEEZEERTHRAGHER., ZE—BRHEINSAR
IR, EFEMR, I ERCHAEZA.

RUTEMERRTREHWEAT. TEEE. YEAES, 7&iE., AX
FHhAS, WEAL, WEH G WEERARSE. WEEHY. YERHE
ZEMN, FRABMESTHEIA LGS, RBHENHE. YEHLAH
FEMEFBBHRNATHARE - EEER, RERFAEHS L EEFE
Bk FRBIE. BRE. BERHE BESFRRENFZEERR, X
BWHETERYE T HAFRLES AR,

G2 R 8

F—-PRMNATHRESNERRE, MEERAL LENZEEX M.
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REBTREH AT

BREMESYHASREENEENEN, BHRRSENTHNIMFEAS
EZTRIIMEE, RNFENR I ENEE NS0, FEREE0K
SMFE R MEEM. MK S 5K PASEURESEMTHER. X8
EEBEHEET, FERANRASESN, UREBRFEENREGEMA
BEEAMRRE, —NRRATETE, R T R R RE b
TR, RMAERATEW. FEESHENRERE, FIHHNOBES R
Bohtanm.

EoSRA-BANEER, RtHRE—ROWENE. Eik, ¥EH
FEFMARTIERLURLANABR, BEEBEEILHTHRHEETS
N5%4, BERGHT RTINS, d2RRRTHRERNEER, &
REETHABREA—A%IMEE, aNALARFFRESETTENS
AR, EFEAFAREHFEAEEERBRY, X~ARERTTRIT
BGBER, CIS BIMNR—ARE, B REUASRYNE SR EZAEX

IV o

B SRERMRRSNHY. BEEHRRM B RN
EERE— BN T EERNABRLRT N, $ENSMEES R EENE
B, BROFALEERSPREFRAN, BRERRITETHY. A
B E R, UHBEREOLEES, SRE—SBOTERE, B4R
%. HEH. BEASSIRREIRANEEEL. BERTREAHALER
b, BRI TRER MR, RERETFRLBHNSLRTD
HI“ 3,

3.3 BMTPBEAKITR

ARG, WAMED, BWHRABREXBIFE, AL “HERNRF
FRERR” RENTHE EENES. TERAREANABTELSRE
MESEE, RALREXEE; CRVAARRANTE, FIREHNER
RILATLURGER 5 MART H O, ZEMErh i T B BRI B 3 2 A 1) 0 LK AL

3.3.1 HEEAMMILEM

EAZRTIEAAEENEEFE, 55 BMEEHEE, EAEALT
AATRERL S W AT MSLAETE, TERLARIMA BN ERELTEL, FR,
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KA TKFR LR

AEESEARR—— MK, A—ABTUEIRERER, A—BXdTis
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